CIPUATAME VYIOPSIAKYBAaHHIO CTPYKTYPH IHBECTHIIHHUX DPECYpCIB,
3a0€3MeYCHHI0 OHOYACHOI peaizaiii OKpeMHUX MPOEKTIB peabHUX
Ta (piHAHCOBUX IHBECTHIIIN, YiITKOMY PO3MOIUTY JUKepen (iHaHCY-
BaHHs M HaHO11bII MPUBAOIMBUMH iHBECTULIIHTHUMH MTPOTPaMaMH.

TakuM 9uHOM, O MEPCHEKTHBHUX HAMPSIMIB yNPaBIiHHS iHBEC-
TUIIHHOIO JISITHFHICTIO CYy9aCHUX TOPTOBENBHUX IIiITPUEMCTB MOXKHA
BiJIHECTH BIPOBAIKCHHS pPeaIbHUX IHBECTHUIIHUX TPOEKTIB, (op-
MyBaHHS TopTdento (piHAHCOBUX 1HBECTHIIIM Ta peasi3aliio pi3HHX
¢opMm iHHOBamiiiHuX iHBecTulid. EdexkTuBHHM iHCTpyMEHTOM
YIpPaBIiHHSA 1HBECTUIIHHOI JiSUTBHICTIO TOPTOBEIBHOTO ITiIPH-
€MCTBA B YMOBaX CyTT€BUX 3MiH KOH FOHKTYPH iHBECTUIITHOTO PHH-
Ky BUCTYIIA€ TaKOX c(hOpMOBaHa IHBECTHUIIIITHA CTpaTETisl.

3anponoHOBaHi €Taly MPOEKTHOTO IMKIY JO3BOJIATH y3aralb-
HUTH MPUAHATI 3aX01 3 OOKY BUIIOTO KEPiBHUIITBA TOPTOBEIBHUX
MINPUEMCTB TIiJ] 4ac peaiizallii iHBECTULINHOT MMOJIITUKY, HEe3aJICK-
HO BiJl BUJIy KaIliTaJOBKIAJCHb, JoKeped i ¢opM ix QiHaHCYyBaHHS,
HasIBHOCTI JJOBI'OCTPOKOBUX KOHKYPEHTHUX II€peBar.
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MOTUBALIA MEPCOHAITY TYPUCTUYHUX
nanPUEMCTB TA HAMPAMMU Il YOOCKOHAJIEHHA

EdexTrBHE BUKOpUCTAHHS IEPCOHATY € HAWBAXKITMBIIINM YHHHU-
KOM KOHKYPEHTOCIPOMOXHOCTI Oy/b-siKoro mignpueMcTBa. OqHaK
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OKpeMi MiAMPUEMCTBA HEIOCTaTHBO yBAard MPUAUISIOTH MHTAHHSIM
(¢opMyBaHHA Ta BHUKOPUCTAHHS JIIOACBKHX PECYpCiB, HE YCBiOM-
JMIOIOYM Te, MO0 Bil LBOIO 3aJCKUTh KOHKYPEHTOCIPOMOXHiCTh
MiOpUEMCTBA HA PHUHKY. ToMy Hans BITYM3HSHUX MiATPHEMCTB
chepu TypusMy HHHI MEPIIOYEPrOBUM 3aBJAHHSAM € 3MIITHEHHS X
KOHKYPCHTHHMX MO3WII HA TYPHUCTHYHOMY PUHKY 3aBISKH IIiJIBU-
LICHHIO eEeKTHBHOCTI X podoTn. OMHIEI0 3 BaKIUBUX YMOB edek-
TUBHOI pOOOTH TYPHCTUYHHUX MiJIPUEMCTB € HaJIE)KHA MOTHBALLS
mpamti KoKHOro mpainiBHuka. CaMe TOMy MOTHBalis MEpPCOHAIy B
chepi Typu3My MOCia€ OAHE 3 BH3HAYAIBHHX MICI[b B CHCTEMI
YIpaBIiHHS IEPCOHATIOM.

[Ipobmemam MoTuBaIii mpari Ta MOMYKY NUIAXiB 11 yHOCKO-
HaJICHHS MPUCBSYCHO 0e311iY HAyKOBUX Mpallh K BITUYM3HIHHX, TaK i
3apyODKHUX BUeHHMX. Tak, 3HAYHMH BHECOK y BHpIilICHHS MpolieM
MOTHBAII{ MepCOHANY 3pOOwIN Taki 3apyOixkHi BueHi, sk C. Amamc,
I'. Apmctponr, ®@. I'epubepr, A. Macmoy, M. Iloptep, K. O0yxoB-
cwka, b. Tpeiici, 1O. ConogtioBa, B. Konmakos Ta iH.. JlociimpkeHHIM
Teopiit MoTHBaLii y cdepi TypusMy 3aiiMaiuch i yKpaiHChbKi HAyKOB-
mi, a came: B. Antoniok, A.Komor, I'. Kymikos, E.Jli6aHoBa,
O. Makaposa, JI. Mapmyinb, T. Onitinuk, 1. Pomanrok, JI. TpaHnueHko
ta iH. [Ipore Oararo acmekTiB I[bOTO THTAHHS 3aJMINAIOTHCS HE
BUPIIICHUMH 1 TOMY MOTPEOYIOTh MOATBIION0 BUBUCHHSI.

OTxe, METOI0 JaHOTO JTOCHIJDKECHHS € y3arajlbHEHHs MEXaHi3MiB
MOTHBAIIi] Mpalli NpaliBHUKIB chepr TypH3My Ta TIONIYK pe3epBiB
0710 TX YAOCKOHAJICHHS.

MortuBatis — 1ie IpoIlec CIIOHYKaHHS KOXXKHOTO MPaIliBHUAKA 1 BCiX
YJIEHIB HOr0 KOJIGKTHBY JI0 aKTHBHOI iSUIBHOCTI JUTS 33/0BOJICHHS
CBOIX MOTpeO 1 i JOCSITHEHHS Iijiei opranizamii [1]. Mortusaitis
MPaIiBHUKIB 3aliMae OJHE 3 IICHTPAIILHUX MICIlb B YIPaBJIiHHI mep-
COHAJIOM TYPUCTUYHUX MiJNPHUEMCTB, OCKUIBKM BH3HAYa€ IXHIO
noBeiHKy. OJTHaK KepiBHUKH TYPUCTUYHUX MIJIMIPHEMCTB HE 3aBXK/IH
YIiTKO YABJSIOTH, SIKIi CaMe€ MOTHMBH CTUMYJIOIOTH iX MiJUIerJNX Ha
e eKTUBHY poOOTY, IEPEOIIHIOIOYH 3HAYUMICTh JJIs CITiBPOOITHUKIB
«0a30BUX MOTHBIB» (3apiuiara, Oe3leka, HaJilHICTh) 1 HEIOOLi-
HIOIOTh BHYTPIIIHI CTHUMYIH 10 poOOTH (iHIIaTHBHICTH, CAMOCTiH-
HICTb, TBOpPYICTh, HEOOMEXKEHICTb (haHTa3ii Ta OakaHHS AOCSITTH
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BUCOKUX pe3ynbratiB) [1]. OmHak He ciig 30yBaTH, M0 BaKJIHBE
3HAYeHHsS] Ma€ BHYTPIIIHA MOTHBAIA MpamiBHUKA 10 podotu. Tomy
HEOOXiZHO pO3pOOIATH TaKy CHCTEMY MOTHBalii, 1100 y MpaiiBHU-
KiB BUHHMKaJO OakaHHs OiNbllle BKIIAJATH CHJI B CIIPaBy, SKOI BOHU
3aiimaroTbesd. IIpy 1bOMY KEpIBHHUKM TYypHUCTHYHUX IIiAIIPUEMCTB
MaloTh 3HATH, M0 caMeé CIIOHYKae JIOAWHY JO IiSUTBHOCTI 1 fIKi
MOTHBH JIe)KaThb B OCHOBI 11 miii. Ha OCHOBI LIBOrO € MOXKIJIMBICTH
po3pobutr e(heKTHBHY CHCTEMY METOMIB MOTHBAIlli IIEPCOHAITY
TYPUCTUYHUX HiATIPUEMCTB.

Sk cBim4aTh pe3ynpTaTH JOCITIIKEHHS, icCHye Oe3miu kinacugika-
i METOJIIB MOTHBAIIil TPAIliBHUKIB, ajl¢ OCHOBHOIO € MaTepiajbHa
(mparHeHHsT OCTaTKy, MEBHOTO pPiBHSA M0OpOOyTy, NEBHOTO MaTe-
pilaJIbHOTO CTaHJAPTY KHUTTS) i HEMaTepiajdbHa MOTUBAIIIsI (OpraHiza-
Iisl HAaBYAHHS 1 MIBUIICHHS KBaJiQikaiii, pi3Hi GopMu myOJIiYHOTO
BHU3HAHHS, MOJSIKH, TPAMOTH, BiJI3HAKH Ta TOYECHI HArOpOIH). 3Mi-
IIaHi METOJIM MOTHUBYBAHHSA MTEpe10adaroTh OEAHAHHS MaTepiaibHO-
ro i HeMmarepialbHOTO CTHUMYJIOBaHHs (L[iHHI MOJApyHKH, IMEHHI
KaHITOBapu, MEIWYHE CTpPaxyBaHHS, MOXJIHUBICTb OE3KOILTOBHO
BiJIBiTyBaTH (hiTHEC-IIEHTPH, BIATIOYMHOK 32 PaXyHOK IiIIPUEMCTBA
TOIIIO).

VYci MOTHBH, IO BiirparoTh MO3WTHBHY POJIb Y MPOLECi MOTHU-
Ballii JisUTBHOCTI TIepCOHay, MOYHA ITOMAUIMTH HA YOTHPH TPYIIH:
Oe3neka (BINEBHEHICTh Yy MaHOyTHbOMY, BIAUYTTS 3aXWIIEHOCTI —
CTpaxoBi IMOJIICH, JOCTONHA TEHCisT); eKOHOMis (pi3HOMaHITHI Onara
BiJl poOOTH — CHEIiallbHI MiJIbTY, YMOBH Ipaili, OJIU3bKICTh IO MicIs
MPOKMBaHHs); HOBHM3HA (MOCTiHE BJIOCKOHAJICHHS 1 HaBYaHHS) i
CyCITiJTbHAa 3HAYMMICTh (BH3HAHHS 3 OOKY OTOUYHOUHX Ta MOpaJbHE
cxBasieHHs) [2]. [Ipu 1ibOMy BaXKJIMBUM €JIEMEHTOM B CHCTEMi MOTH-
Ballii € BHKOPHCTAHHS CHCTEMH BUHATOPOJL. Tak, unm Oinbiue QyHK-
il BUKOHYE HpaHIBHI/IK 1 Hece OLIBIY BiAIMOBIIAILHICTD, TUM OLITb-
Ia 4acTka npeMm 1 JIONATKOBUX BUIUIAT HOMY HaJEXHUTb. 3a 0CO0-
JUBI TBOPYI YCHIXW Ta BUKOHAHHS BAXUIMBUX 3aBJaHb IMPAIliBHUKU
TYPUCTUYHUX HiAMPUEMCTB OTPUMYIOThH mpemii. Bumnara npemiit Ta
OOHYCIB 3a1ekKaTh BiJl MPOIYKTUBHOCTI TpaIli MpaIiBHUKIB, KIJIbKOC-
Ti 3aJly4eHUX KJII€HTIB, BAKOHAHHS BUPOOHHYMX 3aBlaHb, QYHKIi
Ta KiHIIEBUX Pe3yJbTaTIB JisUIbHOCTI MinnpuemcTBa. Huni HeoOXigHO
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BUKOPUCTOBYBaTH Cy4acHi METOIU MOTHBAIil, sIKi MO3UTUBHO BILIHU-
BalOTh Ha pe3yJbTaTH AISUIBHOCTI TypUCTHYHHUX Mianpuemcts. Lle,
MIepIl 32 BCE, CTBOPEHHS CHPHUATINBOTO IICHXOJIOTIYHOTO KIIIMATy Ha
MiIPUEMCTBI, CTIPaBEIITUBUI PO3MOJIIA JOXO/IB, BiAMOBIAAILHICTD,
MOXJIUBICTh JJIi HaBYaHHA 1 TPOQeciifHOro pOCTy, BU3HAHHSA 1
CXBaJICHHS pe3yJIbTaTiB Mpalli.

Ha mamyy nymKy, MOTHBOBAaHMM BBAXKA€ThCS IPALIBHHK, SKHN
BHUKOHYE POOOTY, sIKa HOMY M0JI00a€ThCS, M0 CIIPHSIE caMopeatizaii
Ta CaMOCTBEP/DKEHHIO, a TAKOX JIa€ MOXIIMBICTD JTOCATHYTH KpAIIHX
pe3ynbTaTiB y po6oti. ToMy roJJOBHUM 3aBJIaHHSIM KEPiBHHKA TYPHUC-
TUYHOTO MIiANPUEMCTBA Ma€ OyTH BHKOPHCTAHHS TaKUX MOTHBAIIii-
HUX CTUMYIIIB, K1 O 3aJI0BOJILHUIIM TIEPII 32 BCe HAWOUIBII iHHICHI
motpebu mpariBHUKa. llpu 1pOMy iHTEpecH MpamiBHHKA MarOTh
30iratucs 3 iHTepecaMy MiANPUEMCTBA, 8 MIKPOKJIiMAT IpUBa0IIOBaB
1 CITIOHYKaB J10 SIKICHOTO BUKOHAHHS IIOCTABJICHHUX 3aBIaHb.

HieBicTh MexaHi3My MOTHBalii Mae 3a0e3medyBaTHCS JOTPUMY-
BaHHSAM HACTYITHHX HNPHUHIUIIB: TOTpeda — I TOJOBHHH CTHMYI
MpaiiBHUKA 70 TisIbHOCTI; MOTPEOU € 1HAMBITyaTbHUMH JJIS KOX-
HOTO TpalliBHUKa, IX MOXXe OyTH HeoOMeKeHa KibKiCTh; CHCTeMa
320X0UYEHb Ma€E 3a6e3nequaT1/I OTpUMaHHsI 0akaHOTO pesynbTary BiJ|
TiSTTBHOCT] TpalliBHUKA 32 YMOBH Y3TOKEHHS LIS TpaniBHUKA i
MiANPUEMCTBA, JIe TPAIIIOE TPAIliBHUK.

BBakaemo, 110 peaizaiisi HaBEeACHUX HIKYE 3aX0/1IB CIPUSITUME
MIBUIICHHIO e()eKTHBHOCTI MOTHBAIIIT 1 MOJIMIICHHIO AKOCTI po0o-
TH TIPAI[iBHUKIB TYPUCTHYHUX MiAIPUEMCTB:

— HaJaHHS MpaliBHUKAM TYPUCTUYHUX MIJMPUEMCTB PI3HUX
MOXKITUBOCTEH 17151 poOOTH 1 TIpOodeciitHOTO pocTy;

— YITKICTE ITOCTAHOBKH 3aBJAaHb IT1IJIETIINM;

— YCyHEHHS YHMHHHKIB, IIO HETaTHBHO BIUIMBalOTh HA MOTH-
BaIlifo;

— OIliHKa PiBHS MOTHBAIIIi,

— BU3HAHHS KEPIBHUITBOM TYPHUCTUYHOTO MiJNPHEMCTBA CBOIX
MPaIiBHHUKIB SIK 0COOUCTOCTEH.

Takum YMHOM, pe3yIbTATH MPOBEACHOTO JOCHTIHKEHHS IMOKa3aly,
0 MOTHUBAIIISI MOKE 3[IHCHIOBATHCS HE JIAIIE 32 PaXyHOK I'POIIOBOT
BUHAropogu 3a poOOTy 1 Kap’ €pHOro pocTy, a ¥ 3a JONOMOTOIO
IHIIIMX YMHHUKIB BILTMBY HA NPAI[iBHHUKA.
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ESIGN OF AN ADVERTISING CAMPAIGN MANAGEMENT
SYSTEM FOR TOURISM COMPANIES BASED ON
MARKETING TECHONOLOGIES

Marketing as a whole makes it possible to get to know your own
customer base better and the ability to offer what it likes without
asking. In the tourism sector, several variables such as price,
distribution, advertising and the product will make it possible to
adapt the offer to this demand thanks to online marketing which is a
recent means of communication, specific to the dynamic and
uncertain environment of the Internet. However, the economic
investment devoted to marketing remains a delicate subject for
tourism companies. Given the difficulty of quantifying the efficiency
of this resource, many small and medium-sized enterprises prefer to
focus on more “concrete”, short-term methods, where efficiency and
profitability are easily measurable and calculable. In the majority of
companies, it is essential that certain clusters of activities should be
aligned. This is particularly the case for commercial services and
marketing services. The activities are interdependent; the sales of a
company depend essentially on the quality of the leads. Here the
issue is to understand what and when needs the customer especially
in these times where society has slowly entered a new era of the
consumer. Many tourism companies do not have the opportunity to
establish a customer database and thus have access to all the infor-
mation generated by their consumers. The fact is the information is
there, but it is difficult to collect. Collecting more and more accurate
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