countries, not just to reduce costs but also to increase sales. iPhone
market share in India isn’t in the top five smartphones market. so
there is a large opportunity to establish its brand with the world’s 2™
laraest populated country. India is a strona candidate because the
labor waaes are approximately 25 % the cost of labor in China. they
have the experience and skills to learn the manufacturing process for
iPhones production, and they have the ability to keep up with labor
demands during peak seasons [2].

Conclusions. The alobalization of economy has an impact on all
states, determining the development and diffusion of technoloaies
between countries, the use of labor, the manufacture of aoods and the
provision of services and investments. As a result, such parameters
as competitiveness, labor productivity and production efficiency as a
whole change. The main advantages of globalization are promotion
of local growth by stimulating overall growth, creation of higher
levels of mutual trust, and development of global financial system.
On the other hand, there are few disadvantages of globalization,
namely it gives businesses more power to influence civil govern-
ment; it removes the emphasis of local cultures, less developed
countries are ignored by developed economies.
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PUHKOBUWW CEFMEHT TPAHCHALIOHATNBHOI
KOPMOPALIII «NIKE, INC.»: OLIIHKA CYYACHOIO
CTAHY TA 3MIH Y AUHAMILII

B. A. KHsa3bkiH, cmydeHm crieujanbHocmi MikHapoOHi eKOHOMIYHI
8i0OHocuHu, epyna MEB m-51

C. I. Tynb, Haykosuli KepieHUK, K. €. H., doueHm kagedpu MiKHa-
POOHOI EKOHOMIKU Ma Mi>KHapOOHUX €KOHOMIYHUX 8iOHOCUH

Buwutl HasuyanbHul 3aknad Ykoorncninku «llonmaecbkull yHigep-
cumem eKOHOMIKU i mopaienix»

I[MocranoBka mpodsjemu. Jlo uucina HaWOITBIN 3HAYYNMX Ta
LIBUJIKO 3POCTAIOYMX Tally3ed CBiTOBOi E€KOHOMIKM BiIHOCHTBHCS
cropTuBHa iHAYCTpis. Ha rmobanbHOMY Ta perioHalbHUX PHHKAX
TpaHCHAIIOHAJIBHI KOPITOpaIlii € OCHOBHUMH BUPOOHUKAMHU CIIOPTHB-
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HOT'O B3YTTSl, OAATY Ta oOnagHaHHS. ToMy akTyalbHOIO TEMOIO IS
JOCITIPKEHHS € BHBUEHHS PUHKOBOI'O CETMEHTY Ta MepeBar Mapke-
THHTOBOI CTpaTerii TpaHCHALIOHANBHOI Kopmopauii y ramysi
CTIIOPTHUBHHX TOBAPIB.

MeTo10 A0CTiIZKEHHS € OI[iHKa CY4YacHOrO CTaHy MisJIbHOCTI
TpaHcHalioHanpHol kopropamii «Nike, Inc.» y ramy3i cnopTHBHHX
TOBapiB.

BukJiax ocHoBHOro Matepiany gAocaimkenns. TpaHCHaI[iOHAB-
Ha xoproparist «Nike, Inc.» € HalOinbIMM y CBITI BUPOOHUKOM
CIIOPTHUBHOTO B3yTTS Ta onsary. HalBaxnupimumu atpuOyramu
JISUTBHOCTI KOMIIaHii €: SIKICTh, HAJIHHICTh, IHHOBAIlil, BapTICTh
CHOPTUBHMX TOBAapiB; CIIOXKUBYUN 3B’SI30K 1 JOSJIBHICTH JI0 OpeHIy;
B3a€MOJIisl 3 KITIEHTAaMH Yepe3 CollialIbHI MEpPEKi; MOCTiiiHA MiATPHM-
Ka 1 00CIyroBYBaHHS KJIIE€HTIB; CIIBIpAI 3 BUIATHUMHU 1 BIUIUBO-
BHMH CIOPTCMEHAMH, TPOMAJICBKHUMU JIislYaMH, TPEeHEpaMHu, KOMaH-
JaMH, KOJe/PKaMH Ta CIIOPTHBHHMH JIiTaMH, SKi MiATPUMYIOTh
aMepHKaHChKUH OpeHJl 1 BUKOPUCTOBYIOTh HOTO TIPOJYKTH, & TAKOX
OepyTh aKTHBHY y4acTh B CIIOHCOPOBAHHMX CIIOPTHBHHX 3aX0JaxX;
edexTrBHE TIpocyBaHHS 1 MOMMUPEHHS 1H(OpMAaIIii PO MPOAYKITiIO;
IHHOBAIIHHUN MepUYaHAai3uHT 1 IPE3eHTAIlis B pO3ApiOHiil TOpriBi,
SIK B MarasvHax, Tak i Ha 1u¢poux miardopmax [1].

CHIA € ocHoBHMM puHKOM 30yTy Kommanii «Nike, Inc.», mpore
TUCTpHUOYIIiitHA MepeXxa CTaHOBUTE OiunbItie 1180 MarasuHiB y pi3HUX
KpaiHax cBiTy. 392 Mara3WHW KOMIIaHIii pPO3TamIoBaHi Ha TepUTOPii
CIIA i 790 — na mixHapogaomy puHKy. «Nike, Inc.» mepenae Ha
ayTCOPCHUHT BUPOOHMIITBO Ta MPOJaK YACTHHH CBO€T MPOAYKIIii 30B-
HIOTHIM TTocTadanbHukaMm. Y 2018 p. koMITaHist 34iiiCHIOBaIa ITOCTaB-
ku 31 124 pabpuk B3yTT4 1 328 mBeitHnX (pabpuK M0 BChOMY CBITY.

MapxkeruHr TpaHCHanioHansHOI Koproparttii «Nike, Inc.» € yHi-
KaJIbHOIO NIEPEBArol0 Ha CBITOBOMY PUHKY CIOPTHBHOTO B3YTTS Ta
omary. Kommanis BimomMa B ychOMy CBITI 4epe3 CBOIO e(eKTHBHY
MapKeTHHTOBY CTPATETiio Ta TEXHIKY MPOCYBaHHs ToBapiB. Jlororum
y Burmsani «Swoosh», cuMBOn BHPOOHHKA CIIOPTUBHOTO B3YTTSA i
omsary «Nike, Inc.», jerko Bmi3HatH cepen iHmMX OpeHmiB. Huni
KOMIIaHisi BAKOPHCTOBYE TTOEJHAHHS TPAAUIIHHUX Ta Cy4acHHX Me-
TOJIB Ta IHCTPYMEHTIB MapKeTHHTY. Mepexa Mara3uHiB po3apiOHOi
TOPTiBII 1 TTaTOpMa eNeKTPOHHOI KOMEPIIii BUCTYIIaI0Th OCHOBHUM
muctpudytiitanM karanoM «Nike, Inc.». Komianis 3amy4ae KirieHTIB
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3a JIONOMOTOI0 peKJIaMHHUX OHJaiH-nporno3unii. «Nike, Inc.» mae
MOTYXHY Bmeo-peKnaMy, y AKii BiTOOpaXaroTbcsi €MOIIil Ta CIOi-
BaHHS KJIIEHTIB 1010 BUKOPUCTAHHS CHOPTHBHHX TOBaplB Pexnamui
POJMKH MEHILIE CTOCYIOTBhCS MPOCYBaHHsI TOBapiB i Oinblie OpieH-
TOBaHI Ha eMOIiHuI 3B’s130K 3 KiaieuToM. Kommanis «Nike, Inc.»
MPOCYBa€E KyJIbTYpY CIIOPTY MO BChOMY CBITY, 3ally4a€e Ta 3a0X0Uy€
JMOOUTENIB CIOPTY 32 JOMOMOTOK pEKIaMHUX pPONUKiB. OCHOBHI
MapKETHHTOBI BUTPATH MPHUIMAJAI0Th Ha IHTEpHET- Ta oduaiiH-peKa-
My. [HII opMH MapKeTMHroBUX KOMyHiKamildi — Buirycku 3MI Ta
CIOHCOPChKI mociyru. KommnaHisi akTUBHO 3ajy4a€ BiJJOMUX Tpel-
CTaBHHUKIB 1HIyCTpii KiHO Ta CIOPTY JI0 peKIaMHUX KammaHii. Kpim
toro, «Nike, Inc.» BUKOPHUCTOBY€e CHOHCOPCHKI CTOCYHKH i3 3HaMe-
HUTOCTSAMU JJIs MIATPUMKH 3B’SI3KY 31 CBO€EO ayauTopiero. Y 2018 p.
Ha pekjiaMy Ta MPOCYBaHHs TOBapiB TpaHCHAI[IOHAJIbHA KOPIIOpAIlis
BUTpaTHia 61u3bKo 3,6 Minbspai nonapi CLLIA. MapkeTuHr BUKo-
PHUCTOBYEThCS He Nuie Juisi mpomorii ToBapis «Nike, Inc.», e gac-
THHA OCHOBHOI Oi3Hec-CTpaTerii, sika IoJisirae y moOyaoBi JOBro-
CTPOKOBHX 3B’SI3KiB 3 JIOSIIBHUMH JI0 OpeH 1y KirieHTamu [2].

BucnoBku. Huni amepukaHchbka TpaHCHaIliOHATBHA KOPIIOPAITis
«Nike, Inc.» € omauM 3 HAHOUTBIIUX BHUPOOHUKIB CIIOPTHUBHOTO,
B3YyTTS, OAATY Ta 00JIafHAHHS Ha CBITOBOMY pUHKY. Komnawist 3a0e3-
Ie4y€e BUCOKY SIKICTh MPOYKIIil, IkKa CTBOPIOETHC Ha 452 (adpukax,
1 epeKTUBHICTh AMCTPUOYIIHHUX TOCITYT, K1 HATAIOTHCSA Yy OLIBIIIE
HiK 1 180 Marasmaax mo BchoMy cBiTy. Kommanis 3aiiMae Jigupyro-
4y MO3HIII0 cepell OpeHIIB CIIOPTUBHOTO B3YTTs, oxAry Ta obman-
HaHHS 3a paxyHOK e(peKTHBHOI MapkeTHHToBoi momitukh. «Nike,
Inc.» BHKOpHCTOBYE BifieO- Ta IHTEPHET-PEKIaMy, CIIOHCOPCTBO IS
(hopMyBaHHS ayAUTOpIi KITIE€HTIB, IO JOSUTBHI 10 Operay. LlinboBoro
AyIUTOPIEIO € JTFOMIH, SIKI 3aMAIOTHCS CIIOPTOM Ta HaJIal0Th TIepeBary
SIKICHIM MPOYKIIii BiX HAAIHHOTO BUPOOHUKA.
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