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CHAT-BOT - SIMULATION OF TWO-WAY
'MARKETING COMMUNICATION

.0 Kaltsky, specity Holel and restaurant business growp

0. V. Volodko, Associate Professor of the Department of Hotel,

Restaurant and Resort Afairs, Ph.D. Associate Professor

Poltava University of Economics and Trade.

The marketing activity of ise, which includes the
Intemet communication system, is the crterion in the field
of interaction with the uscr, which can help 1o improve the xisting
system of intermediary resources with such a feature s the “level of
ineraction with the clint” [1]. This level is charactrized by the
number and qualiy of processes tha the company tslf can carry out
on its website online.

The Internct. communications system must contain the main
elements of the network formation complex:

" Internet advertising is the main form of manifestation of the
virtal environment, which should contain banner and contextual
advertsing. For example, registration in search engines, directorics.
The main forms that this advertiscment should contain arc
advertsing insrts, banners, ext blocks.

" Internet.PR_ Improving the company's website and using this
resource as a source of PR information, thereby increasing the
‘communication capabiltes of interacing with customers, inereasing
the s reputation, the organization’s brand.

S5 opmsion, Usig h i i cgios 0 spesc
on the first places in the list of the recei results of the
susseed inks This work consis in aptiniing the sode and text
of web pages, which allows o increase the chance of atracting the
atention of a potential buyer. Before implementing the improvement
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ofany marketing commuications at the eneprise it i necesary to
i s mesags o s poiil uyor and e lom 1 (o
ramiting a s

Intemet communiations conpi.

One of thee efletive s the use of a chatbo for
marketingcommunicaons (3]

“Accoring o escarch cesier HackerNoon (Hackemoon, 2021),
905 e o e e atphons ' spent g bl
plcatons Th e o Vo metocsior allons e 1
e e commnicin i th consacs, vhich s el
posively. Auomation and chtbot responses do no conluse wsers
S0 slow companies 1o nalyse the taget adience. monior brand
promoton,and valuate h company’s Wmage on the markel.

“According to-the resuhs of the Uberll marketing plafor

G0 the Marketing Media Review page (Marketng
i Réview. 019), i i known
"2 4034 of consumers hve a potve experienc inteacing with
chatbors

e o o v oo o coupons

- & approprise 10 e
promotions and specal offrs:

210 % Want o s more chatbots

Thus, viral epresetativs ne peceived positively, but need

cat i e e,

Guual. a chtbot sombines several functons, which signifl
canly “siplifes communication wilh the Sonsimer, removing
outine actions and reducing. the percentage of erors due 1o the
Hman facto, Among the abiitesofthe chat b, yo an highi

inceasin the avovement of real ustomers withthe
persnifcaion and gamifcation, The chent s more loyal 1o the
Erand when he percives the message as individl, contaning
Unique content:

2% mloading of workers. Answers to typical uestions (range of
sevices, avaiabily, price, work schedule) all these quesions
dirac b the answers t them indicat the company's
mgneais o and o gk 1o o i Depived of e
managers can promply connec o the disloghe with the ciat when
el nectuary,

" communicate 2477365, The moder consumer is used to 247
acces 1o information and secks 1o g6t 3 solution 1 his probem
ety
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_ cotrtain Just for Fun) and i the process remind about the
i brand, o loalrlationsbip wihthn

"The use of chabot allows you to crete 8 qualiatively new
channel of “commpany-clien” ineraction nd provides sgniicant
opportuitcs for cuomer service, A well-houghtout chaibo
communication algorthn i ur 1 become ik that forms  client
base and a guide tht gides the clea through a srcs of sages 1o
i o <ot rowth o sowae ook bt
chabots and hee Tollowers should constatly b i the ik of view
of scenists and practoners, 5  tool fo increasing the ffic
o the company & work n e condions of competinon 1o the
atntion andloaly of th arget segment.
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10.0. Kannoucua, creuianswicms [omenswo-pecmopanka cripa-
2, zpyma [PC-21
A.C. Kannina,” xand. exon. ways, douenm Kacbedpu zomensio-
‘pecmopanol ma kypopmol crpaeu, douewm
Tonmascs«ud ywisepcumen exonowiu | mopaiani

yxosen — ripesxomokuili KypopT Ypaii, pirowli zarexo s
iexavn paiiun. Kypopr monyaapui Ak suniky, Tax i maimy.
BHMKY TYDHCTAM KYPODT HATAC U4 BATOUIIKY YAOBY FIpCHKO-
Ky 3ony, @ B2iTKY — 3ecnuil Typis. Bin cTan KypoproN mopia-
HAHO HEAHO, A1E TYDUCTHAILS FaTy3h POTBHIEHA TYT JOCHTS HETO-
rauo. B Bykoberi ¢ Gesaiv roreiis, epe HAX ¢ TaKi, 1O NaOT
Kareropito S 2ipok.
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