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POJlb PEKJ1AMHOI flm ilbHOCTI y  3ABE3nEMEHHI 
KOHKYPEHTHMX nEPEBA r HA CBITOBOMY PMHKY 

(HA nPMKJIAfll «THE COCA-COLA COMPANY®)

B. O. PaKOCiu, cmydeHm 4 Kypcy cneu,ianbHOcmi 292 MixHapodHi eKOHO- 
MNHi eidHOCuHu oceimHH npoapaMa «Mi>KHapodHuu 6i3Hec» 3a nepuiuM 
(daxanaepcbKUM) piehieM euipoY oceimu
B. K). Cmpineu,b, k. e. h., dopemv xacpedpu MDKHapodHOi exoHOMiKu ma 
MDXHapodHux exoHOMNHUx eidHOCUH -  Hayxoeuu xepieHux

AHOTauin: AOCuiA>KCHO iHCTpyMeHTH KOHKypeHTHoi 6opoTb6H THK, a 
tukotk poAb peKAaMHOi aiAAbHOCTi y 3aoc3ncLiCHHi KOHKypeHTHHx nepeBar 
Ha CBiTOBOMy pHHKy. Ha npHKnaAi KOMnami «The Coca-Cola Company® 
npoBeACHO aHaAi3 KOHKypeHTHoi 6opoTb6H 3a AonoMoroio pcKAaviH. 

KjiHtHOBi cjioea: pcKuaviHa AiAAbHicTb. THK, KOHKypeHitia.

THE ROLE OF ADVERTISING ACTIVITIES IN PROVIDING 
COMPETITIVE ADVANTAGES IN THE WORLD MARKET (ON 

THE EXAMPLE OF COCA-COLA COMPANY)

Abstract: the tools o f TNC competition are studied, and also promotes 
advertising activity in providing competitive advantages in the world
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m a rk e t.  O n  th e  e x a m p le  o f  T h e  C o c a -C o la  C o m p a n y , a n  a n a ly s is  o f  
c o m p e t i t io n  th r o u g h  a d v e r t is in g  w a s  c o n d u c te d .

Keywords: a d v e r t is in g  a c t iv i t ie s ,  T N C , c o m p e t it io n .

IIocTaHOBKa npo6jieM H. B  cynacH O M y CBfri, peiu iaM H a ^iajrbH icT b 
CTajra HCBineviHO io nacTHHOio KOHKypcHuii T H K  Ha CBiTOBOMy pHHicy. 
B o H a  3anojroH H jra Bci a>K cpc.ia M acoB oi iHcJiopM auii i OTpHMajra Ba>K.ihbc 
3HaneHHH B p03BHTKy CBiTOBOi eKOHOVUKH Ta Mi>KHaponHHX CKOHO\liLIHHX 
Bi^HOCHH. IU ,o6 KOHKypyBaTH H a CBiTOBOMy pHHKy, M i >KHaponH HM KOMn- 
am aM  noTpioH O  BMijro npoB oaH TH  cb o io  KOHKypeHTHy nojriTHKy, a  caM e 
e(J)eKTHBHO BHKOpHCTOByBaTH CBOl peCypCH. TpaaHLriHHO KOHKypeHTHa 
6 o p o T b 6 a  K o p n o p a u iii  B iadyB aeT bca 3a  p e c y p c n ,  cno>KHBaLiib. hh  HaaBHi 
aKTHBH, a  TaKO’/K KOHKVpCHLUSI p03T0pTaeTbC a B n.lOLUHHi CTBOpCHHSI 
H aHK paigH x yMOB a n a  BHKopHCTamra HaaBHHx p ec y p c iB . I caM e u c  inaTHC 
3a6e3nenyB aT H  KOM nam i neBHe no jioaceH H a Ha pHHKy i n e p e M o ry  b 
KOHKypeHTfflH  6opO Tb6i.

AHajii3 ochobhhx aocjii/i'/KeHb i nydjiiKamH. Pe3yjrbTaTH t c o p c t h h - 
h h x  aoc.iia/K C H b T a npaKTHHHHx y3arajrbH eH b y  ccjrcpi peruraM H oi a ia n b -  
HOCTi, aH ajri3 pHHKy percjraMHHx n o c jry r  i ix H ix  oco6 jthboctch  CTajrn n p c a -  
m cto m  HayKOBHx a n c iry c iir  Ta 3HaHnuiH  CBoe Biaodpa>KCHHa b n y d n iK a u ia x  
K an iH o i 1 .1 ., K o h ch ko  K . A . [1 ]; PoMaHOBoi A . O . [2 ]; Ila m K O B a l. O ., 
T o jiaH ny ica  A . P . [3]

(D opM yjiroB aH H H  mcth. M cto io  H a m o ro  uocaiu 'K C H H a CTajro BHCBiT- 
jreHHH iHCTpyMeHTiB KOHicypeHTHoI d o p o T b d n  T a aKUCHTYBaHHa v B a rn  
caM e Ha peK jraM Hm  aiajibHOCTi, H a n p H ic iaa i « T h e  C o c a -C o la  C o m p a n y ».

BnKjiaa ochobhoto MaTepiajiy aocjiia^KeHHH. T H K  b K om cypeH TH m  
6opO T b6i 3aB>KUH BHKOpHCTOByiOTb HH3Ky iHCTpyMeHTiB, m o  aonoM araiO T b  
OTpHMaTH jri^epCTBO H a pHHKy. J lp  TaKHX iHCTpyMeHTiB MO>KHa BiaHCCTH: 
uiHOBa KOHKypCHLriil. HCui HOBa KOHKypCHLlisi Ta HCHCCHa KOHKypCHLriil. 
U ,m oB a KOHKypcHLrisi n e p e a d a n a e  tojtobhhm yictouoyi d o p o T b d n  luhy 
n p o a y K u ii. a  caM e 3 \ ichluchh5i i i  b n o p iB H am ri 3 KOHKypeHTaMH. H cuiH O B a 
KOHKypcHuisi BKjHonae b c e d e  T axi yictouh. aic n o jrim n eH H a aicocTi n p o -  
a y K u ii. noKpamcHH5i yMOB p e a m r a m i Ta peKjraM Hy a ian b H icT b . H e n e c H a  
KOHKypcHuisi n e p e a d a n a e  OTpnviaHHa KOHKypeHTHHx n e p e B a r  n u iax o M  
ooviaH v noK ynu iB . iH m rrx  ro c n o a a p c b K H x  o d ’eicriB Ta aepacaB H H x o p ra m B
[4]- .

OCHOBHHMH nCpCUY YIOBaYIH p03BHTKy dy^b-KKOTO di3HCCy C BHCOKa 
KKiCTb npOayKTY Ta HaHBHiCTb C(|)CKTHBHOi pdCJiaMHOl ^iajTbHOCTi. C a in  
3a3HanHTH, m o  peKjraM Hy a ian b H icT b  p e ry jno iO T b  aepacaB H i ycTaHOBH Ta 
o p ra H ia a u ii 3 ax n cT y  npaB  cno>KHBaLiib . TOMy cboio a ian b H icT b  noTpidH O  
npoBO^HTH b aaaoKHOCTi Bin bhmot laKOHoaaBCTBa B ianoB iaH o i KpaiHH. 
PeK jiaM Ha a ian b H icT b  -  u c  a ian b H icT b  c y d ’eicriB KOHKypeHTHoi d o p o T b d n  
noB iiaaH a 3 BH3HaLiCHHavi n o T p c d n  CTBopeHHa i p o iv iim cH H a peKjiaM H a n a
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^ocsirHCHHsi CTpaTerinHHx 3aBaaHb i OTpnviaHHa KOHKypeHTHHx nepeBar Ha 
pHHKy. OaHHM i3 Handijibin B^ajiHx npHK.iaaiB aacTOcybbhh5i uboro 
iHCTpyMeHTy KOHKypeHTHoi 6opoTb6H e peKjiaMHa ainnbmcTb KOMnaHii' 
«The Coca-Cola Company». KoMnama «The Coca-Cola Company» e 
HaH6ijibuioio b cbItI KOMnameio 3 BHpoOHHUTBa 6e3ajiKorojibHHx Hanoi'B, 
njo nponoHye cboim  KjiieHTaM 6jiH3bKO 500 ra30BaHHx i Hera30BaHHx 
BH,aiB Hanoi'B. Hanoi, mo BHiiycKaiOTbca KOMnameio Coca-Cola, npoaa- 
K3TbC5i 6ijibm Hi>K b 200 Kpamax no BCbOMy CBiTy. KpiM Hanoio Coca-Cola, 
BH3HaHoro HaHaopo>KLiHM opcHaovi y CBm, nopT(])c.ib KOMnaHii' BKjnonae 
12 SpcHaiB BapTicTio noHaa vii.ibapa aonapiB ko>khhh [5], 3a nac CBoro 
icHyBaHHH opcHa «Coca-Cola» craB HacTijibKH Bni3HaBaHnn, mo Ha CBm 
He 3a.iHHJH.ioc5i jnoaeii aid 6 He nyjiH i He 3Hajm iioro. Coca-Cola o6pajia 
rjio6ajibHy CTpareriio npocyBaHHa Ha \ii>KHapoaHOMy pnHKy, b h kophcto- 
Byionn CTaHaapTH30BaHC npcacTaB.iCHH5i opcHaa [1, 119], HaHoi.ibLuy 
pojib y uboviy aoc5irHCHHi Mae peKjiaMHa ainnbmcTb KOMnami', 5ii<a oxon- 
jnoe yci MoacjiHBi cnocoon laocincHCHHa npojiOHroBaHoi' Bni3HaBaHOCTi 
ToproBoi' MapKH Ta aoBcacHHa imjiopMam'i ao cno>KHBaLia (3MI, HaonHa 
peKjiaMa Tomo). P hhok  peKjiaMHnx nocnyr -  cerMenr imliopMamiiHoro 
pnHKy, ocKijibKH peKjiaMa e Hacavincpca i mjiopviauihhhm  npoayktom 
[2, c. 111]. TaKO>K BejiHKy nacTKy peKjiaMHoi' majibHOCTi aaHoi KOMnami' 
CTaHOB.iaTb pcK.iavim npoayKTH b copiajibHHx McpoKax Ta Ha TC.icoaHCH- 
m. 3aayLiCHHa ao CTBopeHHa pcKaavin Biaovinx aioacH (aKTopiB, cniBaKiB 
Ta iH.) Ta bhcokokBaaic])ikoBaHoi poooHoi rpynn a n a  CTBopeHHa aKicHoro 
npoayKTy pooaaTb CBiii BKaaa b nonyaapH3apiio Hanoio «Coca-Cola». IU,e 
oanieio Haa3BmiaHHO ycnimHOio pcKaaviHOio KaMnaHieio «Coca-Cola» e 
CTBopeHHa toto o6pa3y CaHTa-Kaayca Ta CBaTKOBoi aTMOCiJicpn Pi3aBa, 
6e3 axoi' hcmo>icihbo yaBHTH ce30HHy pcKaaviHv aiaabH icTb Hanoi'B «Coca- 
Cola» [3],

B ocTaHHi poKH Ha6pajiH BCHHKoro 3HaLiCHHa npoMO-aKmi' Ta enoHeop- 
ctbo cnopTHBHHx laxoaie. 3oKpeMa, «The Coca-Cola Company» e nocTiii- 
hhm  enoHeopoM oaiviniHCbKHx. c])yTOoabHHx viaTniB. TeHicHHx TypmpiB Ta 
CBiTOBoro HCvinioHaTv 3 xoKeio Ha TpaHcaapiax iikhx 3aB>Kan 3HaxoanTbca 
pcKaavia aaHoi KOMnami'. flexiabKa npHKaaaie TaKoi aiaabHOCTi: npoeKT 
«Oai\iniHCbKHH caaiOT Coca-Cola HapoanoMy mhctclitby» [6], npocKT 
«EKO-mnaprajiKa», aKHH Mae Ha MeTi HaBHHTH Monoat noBoanTnca 3 no- 
6yTOBHMH BiaxoaaMH [7] Ta nporpaMa po3BHTKy vioaoai #YouthEmpo- 
wered [8],

3a po3MipoM cboto pcK.iaviHoro KoniTopncy (nacTHHH 3arajibHoro 
KoniTopncy npocyBaHHa TOBapiB), aKHH y 2019 poui CK.iaaae 4,2 \iapa. 
[9]. aoaapiB, «The Coca-Cola Company» nepeBaacae Haa TaKHMH Tcxma- 
hh m h  riraHTaMH aK «Apple» Ta «Microsofit».
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Biichobkii. PeKjiaMHa cmuibHicTb e tojiobhhm  iHCTpyMeHTOM KOHKy- 
peHTHoi' 6opoTb6H. Bci TpaHCHapioHajibHi KOMnami noBHHHi iik Haiipc- 
TejibHime aoc.iia>KVBaTH i aHajii3yBaTH cboio KOHicypeHTHy nojiiTHicy, moo 
He nporpaTH KomcypeHTaM. «The Coca-Cola Company» aocHTb B^ano 
npoBO^HTb cboio peKjiaMHy ain.ibHicTb i uc m h  Sainmo no BHCOKOMy 
piBHio ni3HaBaHOCTi opcHay. mo He mo>kcmo CKa3aTH npo ii npiivinx 
KOHKypeHTiB.
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fllflJlbHICTb MDKHAPOflHMX BAJ1KDTHO-OIHAHCOBMX 
OPrAHI3AI4IM HA CYMACHOMY ETAni rJ10BAJll3AI4M CBITY

C. B. CaxHO, cmydewriKa 4 Kypcy cneu,ianbHOcmi 292 MixHapodHi exoHO-
MiHHi eidHOCuHu oceimi-m npoapaMa «Mi>KHapodHuu 6i3Hec» 3a nepuiuM
(daxanaepcbKUM) piehieM euipoY oceimu
B. K). Cmpinenb, k. e. h., dopeHm xatpedpu MixHapodHoY exoHOMiKu ma
MixHapodHux eKOHOMiHHUx eidHOCUH -  HayKoeuu xepieHUK

AHOTauin. y  c r a m  poirjiiiHVTO laaan i Ta npmcjiaaH vii>KHapoaHHx
BajiiOTHO-tjiiHaHCOBHx opram3aiUH, a  Taicoac ix  pojib i viicLtc y  c])opMYBaHHi

64 © nyET

https://uk.wikipedia.org
https://www.coca-colacompany.com/
https://liberty.ua/library/pr-company/coca-cola
https://www.coca-cola.ua/do-good/world-without-waste/eco-cheat-sheet/how-to-create-world-without-waste-real-steps-of-coca-cola-in-ukraine-and-word
https://www.coca-cola.ua/do-good/world-without-waste/eco-cheat-sheet/how-to-create-world-without-waste-real-steps-of-coca-cola-in-ukraine-and-word
https://www.coca-cola.ua/do-good/world-without-waste/eco-cheat-sheet/how-to-create-world-without-waste-real-steps-of-coca-cola-in-ukraine-and-word
https://youthempowered.ru/
http://surl.li/hket

