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охоплюють активізацію товарообміну між суб’єктами усієї 
глобальної системи, інституціональне регулювання глобальної 
торговельної системи, відкритість національних економік, запро-
вадження лібералізаційних заходів та відкриття ринків, поширення 
довгострокових міжнародних відносин та підписання угод про 
створення зон вільної торгівлі, міжнародний перерозподіл 
економічних ресурсів відповідно до наявних конкурентних переваг 
та ін. Макроекономічні умови зростання зовнішньої торгівлі 
охоплюють стабільність макроекономічного середовища, фінан-
сового та організаційно-економічного сприяння економічному 
зростанню, підтримку експортоорієнтованих секторів, галузей 
тощо. 
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CREATIVE INDUSTRIES: ESSENCE AND CURRENT STATE 

 
Since the second half of the twentieth century in the developed 

countries of the world began the transition from industrial to post-
industrial technological method of production. One of the signs of such 
transformation was the relocation of most industrial enterprises from 
Western Europe to countries with cheaper labor force, optimal climatic 
and economic conditions. Among the consequences of such changes can 
be considered a change in the structure of labor and employment, which 
manifested itself in the reorientation to the service sector; changing the 
cost structure and specifics of consumption. 
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Today, the cost of production is 20% of the price, while 80% –  
is the cost of marketing. One of the tools to overcome the socio-
economic distortions caused by these trends was the development of the 
creative economy, which was based on creative industries. Its main 
elements are information, creative class, copyright and intellectual 
property rights [1]. 

The concept of creative (cultural) industry, which is closely related 
to the concept of creative economy and creative class, has become 
active in the beginning of XXI century to denote creative industries that 
produced a wide range of goods and services, provided employment to a 
large number of people, used digital technologies, depended on 
innovation and developed, mainly in Western Europe and the United 
States. The basic condition for the formation of a creative economy was 
the information revolution and the transition to an innovative 
«knowledge society», where the main unlimited resource is creative 
potential and innovative thinking. Today, it is a driving force not only 
for artists, musicians, actors, etc., but also for industry, business and 
management. It is a creative approach that makes it possible to find new 
unique solutions in a turbulent economic environment and fierce 
competition in the market [2]. 

The concept of «creative industries» is relatively new, and the 
methodology by which to determine and evaluate the performance of 
such industries has not yet been finalized. Today, creativity should be 
considered on the basis of three perspectives: artistic – which involves 
the ability to qualitatively use their imagination and creative abilities for 
a symbolic interpretation of the world and its elements; scientific – as a 
result of the ability to use new approaches to solve problems and 
conduct experiments; economic – which is derived from an effective 
combination of economic, scientific and creative activity. The last one is 
an effective lever to improve the country’s competitiveness both 
nationally and internationally [4]. 

The importance of creative industries in the world economy is 
growing steadily. The emergence of the creative sphere was the result of 
the integration of production (digital revolution) and society (social 
networks), resulting in a fundamentally new channel for mass sales of 
creative products [5]. The development of creative industries plays a 
huge role in global economic and political change. In general, the 



101 

leaders in the creative industries remain economically developed 
countries, but the share of developing countries is growing steadily.  
If in the 1950’s US GDP was more than 50% of world GDP, now  
US GDP is about 25% of world GDP. This is due, in particular, to the 
development of creative industries in countries such as India, China, 
Southeast Asia and Latin America. Significant progress in the 
development of the creative economy has been made by the countries of 
the Asia-Pacific region, where the sector generates about $ 740 billion 
in revenue (33% of world sales of creative products) and represents  
12,7 million jobs (43% of jobs in the creative industries in the world 
dimension) [2]. 

As for the supply of creative services on the market, the continuous 
progress of technical support for the production of these products 
already initially provides the appropriate technology for «dual» purpose, 
thus laying the foundations for an innovative leap in almost all sectors 
of the economy. 

This trend, recorded in all countries of the world, shows that the 
market of products of the creative sphere of the national economy, 
which has great potential for accelerated and sustainable economic 
development of developing countries is one of the factors of 
diversification of their economic system [5]. 

The creative economy, as a separate branch of the world economy, 
before the crisis caused by COVID-19 was characterized by rapid 
development, was dynamic in terms of revenue generation and job 
creation, export development, because it was less tied to material 
resources. 

In total, the world’s creative and cultural industries generate about 
$ 2,2 billion in revenue annually, accounting for nearly 3% of world 
GDP and providing 29,5 million jobs worldwide. In the pre-crisis period 
of their development, they were characterized by a significant impact on 
the formation of a creative society, where the main role is played by 
ideas and innovations, and the objects are areas such as economics, 
science, technology, politics, social sphere, regional development, 
industries, enterprises, goods, technologies, education, culture, art, 
sports, etc. [3]. 

The devastating impact of the COVID-19 pandemic on the creative 
economy is due to the fact that, unlike other sectors of the economy, it 
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has specific characteristics, such as: a high proportion of people 
employed in various spheres of social production, most of whom are 
self-employed. there is a creative, intellectual component; it is a key 
factor in the development of an innovative economy, where creativity is 
a source of innovation and requires significant financial infusion; 
characterized by the specificity that is inherent in creative work and its 
result – creative products, where there is a significant share of the 
intellectual component in the formation of its market value (products are 
expensive); the market of creative products and services is characterized 
by the specificity of the formation of consumer demand and 
consumption of creative products; large-scale integration of the creative 
economy with various sectors of the national economy, which causes a 
synergistic effect in case of crisis; the products of the creative economy 
are the object of intellectual property and require a high level of 
protection in society [3]. 

As the experience of the financial crisis of 2009 shows, companies 
that have maintained their innovation orientation for three to five years 
after the crisis have become much stronger, outpacing the market 
average by more than 30%. This means that innovation should become 
an integral part of the model of growth of companies and their future 
development in the post-crisis period and relate to production, 
marketing and organizational activities [3]. 
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